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Our Mission
To foster excellence in accountancy by:


Providing a rigorous educational experience as a framework for lifelong learning to
individuals of diverse academic backgrounds


1.


Creating, expanding and disseminating knowledge through scholarly activities2.
Serving the academic, professional and business communities3.


 


The graduate and undergraduate accounting programs at UM-St.
Louis are accredited by AACSB International.  UM-St. Louis is the
only university in St. Louis, and one of only five in Missouri to hold
AACSB accreditation in both business and accounting.
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Center for Business and Industrial Studies 
Brief Self-Study  


Submitted to the Program Audit Committee April 11, 2008 
by L. Douglas Smith, Director 


 
Center History and Mission 
 
The Center for Business and Industrial Studies (CBIS) was formed in 1984  to encourage a 
program of applied research appropriate for a university located in the heart of a major 
metropolitan area.   Its mission is: (1) to promote research on topics of direct interest to the 
business and professional community, (3) to undertake interdisciplinary studies in response to 
requests for proposals from the public and private sectors, (3) to involve students with faculty in 
applied research and consultation, and (3) to disseminate findings through reports to sponsoring 
organizations and publications in academic and professional journals.   
 
The Center engages faculty, staff, students and other associates only as needed on a project basis, 
and specializes in  work that requires  creative analysis or unique blends of  skills and  
knowledge not typically found in a single organization.  A prominent thrust is the use of 
information technology and analytical models for organizational planning and management.   
 
In the private sector, we have served firms in financial services, transportation, retailing, 
manufacturing, and communications.  In the public sector, we have served municipal 
governments,  school districts and various service agencies.   Projects have included the 
development and implementation of computerized systems for bus operations in the   
metropolitan transit agencies of St. Louis and Cincinnati; simulation of operations in the Upper 
Mississippi River navigation system (in collaboration with the Center for Transportation 
Studies); the development of statistical models for risk management and setting loss reserves for 
various loan portfolios in three of the nation's largest financial institutions, and the development 
of a strategic plan for municipal information systems in the City of St. Louis.  A more complete 
description of center activities is available at http://www.umsl.edu/~cbis/cbis.html. 
 
Dissemination of research results takes place in reports of studies to sponsoring organizations 
and (ensuring confidentiality where warranted) in the publication of research findings in 
academic and professional journals.  Innovations in analytical methodology and research 
findings from Center projects have been reported in articles published in MIS Quarterly (1985),  
Information and Management (1985, 1993, 1997),  Journal of Management Information Systems 
(1986),  Journal of Environmental Health  (1985),   Mass Transit  (1987),  Transportation 
Research (1988, 2006), Journal of Transportation Management (2002), Decision Sciences 
(1990, 1996), European Journal of Operational Research (1996), Behavior and  Information 
Technology (1990), The Bankers Magazine (1996), Journal of Banking and Finance  (1992, 
1995), American Review of Public Administration (2001, 2007), Journal of the Operational 
Research Society (2008), Computers and Operations Research (2002), International Review of 
Retail, Distribution and Consumer Research (2003), Information Systems and Operational 
Research  (2004), Interfaces (2005), Review of Quantitative Finance and Accounting (2007), and 
in numerous conference Proceedings.   
 







 


 


 
 


2


 
University Involvement 
 
The Center director is a Professor of Management Science in the College of Business 
Administration.  He holds a Ph.D. in Management Sciences from the University of Minnesota 
(1972), an  MBA  from McMaster University, Canada (1968), and a BSc in Physics also from  
McMaster (1966).   He  teaches applied statistics, operations research, simulation for managerial 
decisions and  international logistics in the College of Business Administration.  With over 30 
years of academic and professional experience, he has served as principal investigator and 
project director for many sponsored studies in corporate and governmental settings, and as a 
consultant to major corporations in the United States, Canada and abroad.   
 
Over the years, approximately 50 faculty associates and 80 student research assistants have been 
engaged on Center projects.   
 
The Center is accountable to the dean of the College of Business Administration.  It files an 
annual report with the Provost.   (The 2007 annual report is attached as an Appendix  for 
reference.) 
 
Budget 
 
The Center receives no line-item funding from the university.  All our projects are supported 
from external funds (including any release from teaching for the Director under the four-course 
research-intensive  teaching load of the College). 
 
We have $256K of external funds supporting our operation this academic year ($170K from the 
Federal Trade Commission for  a study of accuracy of national credit-bureau data; $71K from 
the St,. Louis IBEW/NECA chapter for a study of employment prospects, services and labor 
relations in the electrical contracting industry; and $15K as a gift from State Farm Insurance to 
support a service-learning project on household financial planning with a related research 
component).   
 
Four College faculty and a half-dozen graduate research assistants are currently engaged to 
various degrees on these studies. 
 
 
Outcomes 
 
Emanating from Center projects are  services to  the broader community and a steady stream of 
published research in leading journals in the Decision Sciences, Information Systems and 
Finance.  Graduate research assistants qualify for excellent positions on graduation.   
 
Work performed on Center projects has been recognized with several awards: 
 


• Management Innovation Award from the American Public Transit Association to the Bi-State St. 
Louis Metropolitan Transit Agency for development and implementation of the "Bus-to-Block 
System" for bus operations, 1987 (L.D. Smith, R. Nauss and D. Bird). 
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• Best Application Paper Award, Decision Sciences Institute, 1994 annual meeting (L.D. Smith,  S. 


Sanchez and E. Lawrence). 
 


• Honorable Mention for the Best Theoretical/Empirical Paper Award, Decision Sciences Institute, 
1997 annual meeting (L.D. Smith, D. Matthew and Y. Wu). 


 
• Best Paper Award for Management Science and Quantitative Methods, Western Decision 


Sciences Institute, 2001 annual meeting (L.D. Smith, R. Nauss, R. Banis and R. Beck). 
 


• Best Paper Award in Decision Technologies for Management, 40th Annual Hawaii International 
Conference on System Sciences, 2007 (J.F. Campbell, L.D. Smith, D. Sweeney, R. Nauss, R. 
Mundy).  


 
 
 
Center Advantage 
 
The Center has produced a creditable track record in the successful completion of a wide variety 
of externally funded research projects and subsequent publication of related articles in rigorously 
reviewed academic journals.   
 
 It helps to focus the intellectual resources of a strong faculty on highly relevant research topics 
and to engage our graduate students in the conduct of high-quality research.   
 
It is structured with no fixed overhead and thus poses no risk of being a financial drain on the 
College or the university. 
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APPENDIX - Center for Business and Industrial Studies 
Annual Report 2006-2007 


 
I.  Center Background and Goals for 2006-2007 
 
The Center for Business and Industrial Studies (CBIS) was formed in 1984  to encourage a 
program of applied research appropriate for a university located in the heart of a major 
metropolitan area.   Its mission is: (1) to promote research on topics of direct interest to the 
business and professional community, (2) to undertake interdisciplinary studies in response to 
requests for proposals from the public and private sectors, (3) to involve students with faculty in 
applied research and consultation, and (4) to disseminate findings through reports to sponsoring 
organizations and publications in academic and professional journals.   
 
The Center specializes in work that requires creative analysis or unique blends of skills and  
knowledge not typically found in a single organization.  Its program is summarized in Appendix 
A.  A prominent thrust is the use of information technology and analytical models for 
organizational planning and management.  In the private sector, we have served firms in 
financial services, transportation, retailing, manufacturing, and communications.  In the public 
sector, we have served municipal governments,  school districts and various service agencies.   
Projects have included the development and implementation of computerized systems for bus 
operations in the   metropolitan transit agencies of St. Louis and Cincinnati (still in use in St. 
Louis after 20 years), the development of statistical models for risk management and setting loss 
reserves for various loan portfolios for major financial institutions in the U.S. and abroad, and 
the development of a strategic plan for municipal information systems in the City of St. Louis.  
Since the establishment of the UMSL Center for Transportation Studies (CTS) in 2000, the CBIS 
has also collaborated with the CTS on transportation-related research projects.    
 
Goals for 2006-2007.   Goals for the past year included (1) further collaboration with research 
partners at George Washington University and Fair Isaac, Corp. to position the research team as 
best qualified to undertake a major federally mandated study on the accuracy of credit-bureau 
data, (2) further work to capitalize on the development of a simulation model for the upper 
Mississippi River navigation system, and (3) exploration of opportunities in the international 
business realm. 
 
II. Accomplishment of 2005-2006 Objectives 
 
A final report on the research methodology for assessing the accuracy of credit-bureau 
information was delivered to the Federal Trade Commission  and published in the FTC Report to 
Congress (December, 2006).  Following our recommendations from the completed pilot study, 
the FTC has announced in the Federal Register that a second pilot study will be undertaken to 
experiment with additional methods of engaging consumers and additional support in resolving 
disputes.  The RFP for the second pilot study is scheduled for release in July, 2007 with study to 
be completed by July, 2008.  Our research team is well positioned to compete for this work.   
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The UMSL Development Office helped the Center secure a $15,000 gift from State Farm 
Insurance for a service learning project that includes a comprehensive credit audit.  Services will 
be offered to clients of the College of Business Administration’s Voluntary Income Tax 
Preparation (VITA) program.  This program can also provide data for the second FTC pilot 
study.  
 
Further  work was done for the U.S. Army Corps of Engineers and the UMSL Center for 
Transportation Studies (CTS).  We enhanced the simulation model of the Upper Mississippi 
River navigation system and experimented further with alternative scheduling rules and 
infrastructural investments, under a range of traffic scenarios.  The development and application 
of the simulation model  for the Mississippi River navigation system resulted in a best paper 
award at the 2007 Hawaiian International Conference in System Sciences and was featured as a 
“select presentation” at the 2007 INFORMS Conference on OR Practice.   
 
Work on the UMR simulation model also helped to qualify UMSL, as a partner with SAS 
institute,  in a short list of invited bidders for the development of an automated scheduling 
system for all traffic movements and lockage operations in the waters of the Panama Canal.  The 
CBIS and SAS have collaborated intensively to produce a comprehensive design for this 
showcase project (affecting about one-fourth of world ocean shipping).  Announcement of the 
successful bidder is expected by August 1, 2008.  The waterway research and international 
business thrusts thus converged in the Panama project.   
 
Proposed research on issues of unionization and economic development in the St.. Louis region 
were placed on hold pending completion of bargaining between the International Brotherhood of 
Electrical Workers and the National Electrical Contractors Association.  A program of research 
has been revised and proposed for funding in 2007-2008 
 
Academic Productivity based on Center Activity 
 
Smith, L.D., J.F. Campbell, R. Mundy, “Modeling Net Rates for Expedited Freight Services”, 
Transportation Research Part E,  Vol. 43, 192-207, 2006. 
 
Smith, L.D., B. Jin, “Modeling Exposure to Losses on Automobile Leases”, Review of 
Quantitative Finance and Accounting, in press. 
 
Rottman, J., L.D. Smith, C. Crofts, “Implementing Judicial Management Systems within an 
Integrated Justice Information Framework: A Case Study on IS Development in the Public 
Sector”,  American Review of Public Administration, in press. 
 
Smith, L.D., D.C.  Sweeney II, and J.F. Campbell, “A Simulation Model to evaluate Decision 
Rules for Lock Operations on the Upper Mississippi River”, Proceedings of the 2007 Conference 
of the Hawaiian International Conference on System Sciences. 
 
Campbell, J.F., L.D. Smith,  D.C. Sweeney II,  R. Mundy, R.M. Nauss, “Decision Tools for 
Reducing Congestion at Locks on the Upper Mississippi River, Proceedings of the 2007 
Conference of the Hawaiian International Conference on System Sciences (recipient of best  
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paper award in Decision Technologies for Management). 
 
Smith, L.D., E.C. Lawrence, T.H.  Eyssell, A. Dinesh, A. Supriadi, M.E. Staten, G. Elliehaussen, 
J. Feinstein, “Processes for Determining Accuracy of Credit Bureau Information” (Report to the  
Federal Trade Commission published in the December 2006 FTC Report to Congress under 
Section 319 of the Fair and accurate Credit Transactions Act),  September, 2006  
 
Smith, L.D. and D. Sweeney, “Scheduling to Relieve Congestion on the Upper Mississippi 
River”, (report to the U.S. Army Corps of Engineers) September, 2006.  
 
Smith, L.D., D.C. Sweeney and J.F. Campbell, “Modeling Alternative Operating Procedures and 
Infrastructural Improvements in the Upper Mississippi River Navigation System”, select presentation at 
the 2007 INFORMS Conference on O.R. Practice, Vancouver, B.C, April 29-May 1, 2007. 
 
Smith, L.D., “Modeling an Inland Waterway Navigation System for Testing Effects of Scheduling Rules 
and Infrastructural Improvements”, invited research lecture delivered at Braunschweig Technical 
University, Braunschweig, Germany, March, 2007. 
 
 
Grants and Contracts 
 
The gift of $15,000 for the financial planning and credit auditing project will have been 
registered through the Development Office.  The $20,000 grant under which waterway 
simulation work was continued will have been registered through the CTS.  The SAS/UMSL 
proposal for the Panama Canal is under revision, as all quotations in the first round of bids 
exceeded the ACP budget for the project.  The revised budget will be approximately $2m, with 
UMSL budgeted at approximately 50% and bearing primary responsibility for systems analysis 
and development, while SAS Institute bears primary responsibility for user interfaces and 
software integration.  A $71,000 proposal to IBEW/NECA Electrical Connection is pending 
approval.   
 
III. Continuous Improvement 
 
We continue to intensify work in the application of simulation modeling to managerial decision 
making.  In the coming year, we are blending simulation modeling and mathematical 
optimization for networked service systems.  SAS Institute, in recognition of our joint work on 
the Panama project, will provide the university with early releases of its new simulation studio 
and it has offered to provide its web-based software via internet access under beta test without 
charge.  With this research thrust and software support, we intend to forge international research 
partnerships,  attract external support and provide stimulating research projects for students in 
the new doctoral program in logistics and supply chain management.  
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IV.  Resources Assigned to the Unit 
 
The Center operates on a self-supporting basis.  The Center director carries a normal teaching 
load for research-intensive faculty in the College of Business Administration (five semester 
courses per year in 2000-2004, reduced to four semester courses per year with the variable-load 
teaching policy introduced in 2005-2006).  Faculty , staff, students and other associates are 
engaged on a project basis only as external funding is acquired for the projects.   
 
Related costs are 
covered by direct revenues from external grants and by the return of the portion of F&E that 
occurs on external grants under prevailing campus practice. 
 
In addition to the faculty office of the Center director, the Center is allocated a 100 square-foot 
office with telephone and computer connection for temporary research staff and another  100-
square-foot office/storage space with telephone and computer connection.    
 
The departmental secretary on the 2nd floor of the CCB provides occasional services in preparing 
printed reports and supporting the teaching and research activities of the Center director.   
 
V. Opportunities  
 
Development and implementation of a new system to create optimal schedules for operations in 
the Panama Canal is an extremely challenging project.  There is a small group of selected bidders 
for this work.  SAS and UMSL are determined to offer the best proposal for this work, with 
hopes of securing funding for this major study.  
 
 
The Federal Trade Commission is planning to request $1m for the study of credit-bureau 
accuracy in the 2009 fiscal year (beginning October 2008).   We are seeking additional funding 
to experiment with different ways to engage consumers for that purpose -- again trying to 
position ourselves to be best qualified to conduct the national study.   
 
 
VI.  Immediate Challenges 
 
Projects are undertaken by the CBIS with a dual mission – service to the community and  
performance of high-quality applied research,  with publication of analytical innovations and 
research findings in highly respected academic journals.  Faculty are already heavily involved 
with their normal commitments to teaching and their independent research programs.  There is 
the perennial risk of dilution of productivity in the traditional areas of research, teaching and 
service with each new externally funded venture that is undertaken.  Fortunately, the CBIS has 
no budgetary line; so it can gear up to undertake work when contracts are in place, deliver 
relevant information to the sponsoring organizations, and then take time to perform additional  
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analysis to meet rigorous academic standards without being a financial drain on the college or 
the university.   
 
In striving to fulfill the dual mission, however, there are inevitably lost opportunities -- on one 
hand to generate external revenue, and on the other hand, to capitalize on academic research 
opportunities with data and experience acquired from past studies.   
 
 
VII.  Relationship to UMSL Action Plan 
 
The CBIS provides opportunities for faculty and students to be engaged in applied research of 
significance to external organizations at the local, state, national and international level.  It 
 
successfully meets the needs of the sponsoring organizations while producing work that is 
publishable in highly respected academic outlets. 
 
 
VIII.  Plans  for 2007-2008 
 
A somewhat broader program of research is planned for 2007-2008 (comprising projects for 
previous sponsors and new sponsors, and involving faculty in the marketing and management 
areas).  We shall, however, continue to perform intensive research with existing analytical and 
simulation models and submit additional papers to respected academic and professional journals 
as we undertake new sponsored projects.   
 
The Center has agreed to support the Missouri State Highway Patrol in developing    analytical 
and simulation models for design and staffing of commercial driver-examination centers 
throughout the state.  These will complement models we developed in 2002 for noncommercial 
driver-examination services.   
 
 
 








 


Our Mission
The Center for Transportation Studies (CTS), initiated in
2000, has been supported through endowments created
by the Mercantile Library and the John W. Barriger, III
Railroad Library.


Research opportunities are offered through the Center
for qualified University of Missouri-St. Louis graduate
students. Through their work at the Center and their
Logistics and Supply Chain certificate program,
graduate students have performed several research and
network analyses for companies.


Additionally, the Center engages in research related to
airports and per capita for-hire transportation through
its partnership with the Airport Ground Transportation
Association (AGTA), an international trade association
headquartered there.


 


 


 


 


 


 


CSCMP
St. Louis Meetings


CSCMP National Meeting


Apply for an Assistantship


2007-2008 Center Brochure


 


Skip Navigation  UMSL Home  Campus Maps  Apply for Admission  The Bulletin  A-Z Index


Center for Transportation Studies • 154 University Center • One University Boulevard • St. Louis, MO 63121-4499 • 314-516-7270 


CONTACT US


LINKS


AIRPORT GROUND
TRANSPORTATION


ASSOCIATION


WESTERN HISTORY
ASSOCIATION


RESEARCH


UNDERGRADUATE
PROGRAM


GRADUATE PROGRAM


THE CENTER


http://www.umsl.edu/~cts/


8/26/2008 9:52 PM








Skip Navigation  UMSL Home  Campus Maps  Apply for Admission  The Bulletin  A-Z Index


Statements of Vision, Mission & Values
VISION
The UM-St. Louis College of Business Administration will become one of the top
metropolitan public business schools in the country and be recognized as a leading
student-centered provider of quality business education.


MISSION


The College of Business Administration is committed to:


Providing students with a first-rate business education at the undergraduate and
graduate levels.
Conducting and disseminating basic and applied research that advances our
understanding of issues relevant to the effective administration of organizations.
Creating educational value by delivering innovative, cutting-edge curriculum, using
both traditional and nontraditional delivery methods.
Serving the University, the St. Louis business and not-for-profit communities, the
citizens of Missouri, and society at large.


 


VALUES


Opportunity: We are committed to providing students an opportunity to excel in a
rigorous academic business program.


Knowledge: We value the creation, application, and communication of knowledge to
advance business disciplines and improve management practices.


Access:  We strive to ensure that  our programs are accessible, consistent  with  the
land-grant mission of the University of Missouri.


Integrity: We value high standards of professional and ethical conduct.


Excellence: We strive for excellence in our own endeavors and expect it of those with
whom we work.


Community: We value our ties with the business and not-for-profit communities, and
work to create opportunities of mutual benefit.


Respect: We endeavor to treat all people with dignity and respect, and to maintain
fairness in our interactions with all students, employees, and the community.


Diversity: We seek to maintain a diverse and involved community of students, faculty,
and staff.


Collegiality: We seek to provide a collegial climate that fosters positive relationships
among students, faculty and staff.
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Mission
The mission of the University of Missouri Executive Leadership Institute is to prepare
business students (the institute's primary constituents) to become effective leaders to
meet current and future demands in response to regional, state, national and
international needs.


A direct relationship will be cultivated between the Executive Leadership Institute and
businesses large and small. What business leaders consider as important leadership
attributes and skills for young professionals will be the crux of discourses and
interactions. These exchanges will shape the activities and programs of the institute to
optimize success of UMSL business graduates in the world of work and better prepare
them for future leadership positions.
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Mission Statement
The Finance and Legal Studies Area is committed to:


Providing students with a solid educational foundation in finance and legal
principles;
Preparing students to be the business leaders for the next generation;
Carefully integrating the latest financial and legal theories with industry practices
in all our programs;
Assisting our faculty to conduct research on cutting edge issues to solve real world
problems;
Partnering with the St. Louis community to promote the economic development of
the whole region and state.
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UM-St. Louis Graduate Business Programs
UM-St. Louis is the region's largest public, research university,
and the UM-St. Louis College of Business is the largest AACSB-
accredited business administration school in the region. We offer
three types of MBAs: Evening, Professional, and International,
Master's programs in Accounting, and Information Systems, a
Ph.D. in Business with an IS or LSCM specialization, and
numerous graduate certificates. As the old saying goes, "If you
can't find it here, you probably don't need it!"


In a more serious vein, our faculty are highly-qualified teachers
and researchers who hold terminal degrees from some of the
world's most prestigious academic institutions. They are actively
engaged in cutting-edge academic research and real-world


consulting. Our quality is reflected in the fact that, along with Washington University
and St. Louis University, we hold the prestigious accreditation of the Association to
Advance Collegiate Schools of Business (AACSB). No other business school in St. Louis
can make that claim!


In short, our combination of widely varied programs, high quality faculty, and
reasonable cost make the UM-St. Louis College of Business the best choice in the
region! Why look anywhere else?


Sincerely,


Thomas H. Eyssell, Ph.D.
Associate Dean and Director of Graduate Studies
Professor of Finance


 


Graduate Business Programs • 250 University Center • One University Blvd. • St. Louis, MO 63121-4400 • 314-516-5885


CONTACT US


COLLEGE OF BUSINESS
ADMINISTRATION HOME


FAQS


APPLY ONLINE


STUDENT RESOURCES


STAFF


COURSE SCHEDULES


STUDENT CONDUCT
CODE


GRADUATE CERTIFICATES


DEGREE PROGRAMS


THE REAL SCOOP ON
ACCREDITATION


MESSAGE FROM THE
DIRECTOR


http://mba.umsl.edu/


8/26/2008 9:59 PM








International Business Institute 


Program Audit Committee 
Center Review 2008 


 
INTERNATIONAL BUSINESS INSTITUTE 


 
1. Mission 
 
a. The International Business Institute (IBI) at the College of Business Administration was 


established in December 2002 to enhance the visibility, reputation, reach and resources of the 
College of Business Administration’s International Business programs. 


 
b. In keeping with the mission of the University of Missouri-St. Louis in “serving the people of 


Missouri by providing instructional, research, and extension programs,” the institute serves 
as an institutional platform in support of the College of Business Administration’s 
international business program activities, fostering the ongoing internationalization of the 
college's faculty and student body, and helping to build nationally recognized programs at the 
undergraduate and graduate level.  


 
c. At the time of its founding the immediate focus was on achieving a national ranking for the 


undergraduate program in international business as conducted by the U.S. News & World 
Report’s annual survey.  International business programs within the College of Business 
Administration have subsequently expanded to include an IB emphasis at the graduate level 
as well as an International MBA.  The latter is a two-year dual degree program and includes 
partnerships with six universities, one each located in Austria, China, France, India, Japan 
and Mexico. 


 
d. The institute, which is led by its own director, Dr. Allan Bird, has several functions that 


demonstrate its ability to meet the criteria of the UM Collected Rules.1  Among them, to 
bring together multidiscipline faculty who have demonstrated a commitment to international 
business through their scholarly research, teaching activities or professional service; to secure 
resources in support of faculty and student programs. 


 
2.  University Involvement 


a. The director of the Institute is Allan Bird, (Ph.D., University of Oregon) Eiichi Shibusawa-
Seigo Arai Professor of Japanese Studies. 


Allan Bird (Ph.D., University of Oregon) is the Eiichi Shibusawa-Seigo Arai Professor of   
Japanese Studies and Director of the International Business Institute in the College of 
Business Administration, University of Missouri-St. Louis.  He previously held positions at 
California Polytechnic State University and New York University and has been a visiting 
professor/researcher at Columbia University, Monterey Institute of International Studies, 


                                                            
1 At the time of its establishment, Chancellor Touhill and Dean Durrand elected not to establish a Center, as 
designated by Chapter 50 of the UM Collected Rules, but instead chose the designation of Institute and the greater 
latitude allowed.  Therefore, it is not clear that Chapter 50 was intended to apply to the functioning of the Institute. 


1 





		6) The Institute has developed continuing education/executive education programs in order to generate additional funds as well as to provide additional opportunities for College faculty to expand their teaching opportunities and enhance the College’s reputation and resources.  It currently offers a 10-day international residency program for participants in a partner school’s (Seinäjoki Polytechnic University) IMBA program on a biennial basis.  More recently it has begun working with the IGB Network and CELM, two Japanese companies who market executive training programs in Japan.  

		5.  Center Advantage

		a. The International Business Institute makes an important contribution to achieving the College of Business Administration’s mission by serving as an institutional platform supporting the College’s international business program activities.  It provides an identifiable and physical presence thereby focusing external and internal attention on program activities.  Moreover, the Institute centralizes international business expertise and relevant auxiliary functions thereby enhancing the effective utilization of limited resources.  Absent the Institute, the challenge of fostering the ongoing internationalization of the college's faculty and student body, and helping to build nationally recognized programs at the undergraduate and graduate level would be significantly more difficult.
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The mission of Logistics and Operations Management is to produce the appropriate goods
or services in the right quality and quantity, and to distribute them to the right place at
the right time, thereby making the greatest contribution to the organization. In a business
environment, Logistics and Operations Management encompasses the design,
implementation and management of systems for efficient deployment of personnel,
physical facilities, raw materials, in-process inventories, finished goods and related
information or services. Logistics and Operations Management covers the whole supply
chain, from the acquisition of raw materials, through production, to the point of
consumption. Logistics and Operations Management analysts must be proficient in the use
of quantitative models and computers, and communicate effectively.


The Logistics and Operations Management Area at UM St. Louis covers a wide range of
topics including logistics, production and service operations management, management
science, operations research, supply chain management, lean production, quality,
forecasting, and statistics.


The LOM faculty and graduate students are involved in a wide range of theoretical and
applied research activities, often in collaboration with academic colleagues and industry
partners. LOM faculty and students also play key roles in the College’s Center for
Transportation Studies and the Center for Business and Industrial Studies.
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Welcome to the Management Area's Web Site. The MGMT Area is the College of Business
Administration's focal point for research, academic course work, non-credit instruction,
consulting, and community service in the areas of general management, strategic
management, human resource management, international management, and small
business management.


The Management Area is committed to:


Providing students with a first-rate business education at the undergraduate and
graduate levels.
Conducting and disseminating basic and applied research that advances our
understanding of issues relevant to the effective management of organizations.
Creating educational value by delivering an innovative, cutting-edge management
curriculum, using both traditional and nontraditional delivery methods.
Serving the University, the St. Louis business and not-for-profit communities, the
citizens of Missouri, and society at large.


MGMT faculty are widely recognized for their excellence in teaching, research, and service
by  their  various  constituencies  (e.g.,  students,  local  business  leaders,  community
organizations,  faculty  at  other universities).  During  the course of  their  careers,  MGMT
faculty  have won  campus teaching  awards,  served  as  editors  of  professional  journals,
authored  leading  textbooks,  chaired  professional  societies,  consulted  with  major
corporations, been awarded  federal  grants, served  on community boards and  provided
thousands of  hours of  non-compensated  community service. We believe that  what  we
learn from our research and our consulting work shapes what we teach in our classes,
producing an educational experience that is grounded in what goes on today in business
with an eye to business in the future.


MGMT  faculty  are  quite  active  in  interacting  with  students.  For  example,  numerous
students have participated in management-oriented internships under faculty direction.
Other students have worked closely with faculty on special projects of mutual interest. Still
other students have benefited from working with faculty on projects that were carried out
in conjunction with trips to other countries.
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Our Mission


Our mission is to deliver an excellent marketing program that prepares our students for
successful careers and leadership roles in business and society.  We will provide a program
that develops a rich understanding of marketing concepts intended to improve managerial
abilities in the most exciting areas of marketing.  We will provide high quality, high value
education to advance the professional aims of our students in the competitive and
dynamic local, national and international environments. 
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